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Anyone can learn the mechanics of making a web page. And anyone can
make an ugly web page. Lots of people do. But the only reason so many
people make bad web pages is that they don’t understand the very basic
design principles. If you have read The Non-Designer’s Design Book, by Robin,
you can skip this chapter, except perhaps to see how those same principles
apply to web pages. If you haven't read that {bestselling and award-
winningl book (we strongly suggest you do), then this section may well be
the most important chapter in the book for you. The following chapters
talk about things like “interface” and “navigation,” which require a little
more thought and planning. The concepts in this chapter are very simple
things that will casily and quickly change dorky web pages into more
professional-looking pages. They won’t make you a brilliant designer, and
they won't land you $20,000 web design contracts, but they will keep you-
from embarrassing yourself in front of millions of people.

The four basic principles this chapter highlights are alignment, proximity,
repetition, and contrast. These principles are the underlying factors in
every printed piece you see anywhere, on screen or elsewhere. If you just
remember these four principles, your web {or printed) pages will look
clean, neat, and professional. They will communicate more clearly, people
will enjoy them more, and you will be proud.

We took the examples in this chapter straight from the World Wide Web.
We don't want 1o hurt anyone’s feelings, and we certainly don't want to
get snotty about “sites that suck,” so most of the bad examples are ones
we recreated based on someone’s idea, but we won't tell you who did it.
When you look at some of these examples and think, “Nobody would
have done that,” know that somebody did. And they often did it on “award-
winning” and “professional” pages. In many cases, a client had to pay a
designer to do these things.

Our point here in this chapter, rather than to make fun of anyone’s bad
design work, is really to remind us all to work together to increase design
consciousness on a global level. It will be better for all of us.
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Alignment

Alignment simply means that items on the page are lined up with each
other. Lack of alignment is the single most prevalent problem on web
pages. It's a big problem on printed pages, as well, but it seems to be even
more ubiquitous and disastrous on web pages.

You know you can align items on the left side, the right side, or centered.
This is the rule to follow:

CHOOSE ONE. (hoose one aligminent and use it on the entire page.

Seriously. This means if you choose to align the basic text on the left, then
don't center the headline, If you center some of the text, then center all of
the text. Don't mix alignments.

This one principle will radically change the appearance of your pages. We've
put several examples on the following pages. The layouts are directly from
existing web pages, but we changed the words to protect the innocent.

We know from teaching thousands of non-designers that you might at
first find it difficult to line everything up. A centered alignment is safe—
its balanced, symmetrical; calm, formal. And we know that it makes a
person with no background in design feel like they are doing cool things
by making some text flush left, some flush right, and some centered. Butit.
looks.terrible. It's messy. It gives an unprofessional appearance:

And while you're lining up textand graphics, get that text away from the
lcft edge. It is annoying and distracting to have your eyes bump into the .
left edge of the browser page every time they swing back to get the next .
line. When you indent text (also called “block quote”), it also indents from .
the right edge, helping to prevent the text from ending up in those long,
dorky, difficult-to-read lines.

Remote

_ Recreational
Vehicles

i sl

Homes

Horizontal alignment is just as important as vertical alignment. it's very
common to see buttons as in the example above, where the type does
rot align horizontally. This “up/down/up/down” shift makes the whole
strip look messy. So in addition to thinking about vertical alignment, -
watch the horizontal alignment of your buttons and links.

Who We
Are Homes

Recreational
i* Wehicles :: -

Solar Pumping 1

Type sits on an invisible line called the “baseline” By aligning all the text
on the same baseline, the strip of links is neater and more organized.

in most web authoring software there is a button for baseline alighment,
usually in the table specifications.
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This form has a great start—there

But there are also several places
where the type seems to have been
thrown on the page at random.
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There's a strong alighment
down the side of the form,
So strengthen it by aligning

the other elements to this line.

In general, nothing should With the onhe simple move of aligning all
be placed on the page the elements along one edge, the page
arbitrarily. Everything should is instantly cleaner and more organized.

have a reason for being When things are clean and organized,
where it is. Don't just throw it theY communicate better

and see where it sticks. You Alignment doesn’t mean that everything is

should be able to state in aligned along the same edge. it just means

words why an element is that everything has the same alignment—

placed where it is. either all flush left, all flush right, or all
centered.

ih the example above, draw lines along
all the flush left edges. Don't forget the
sidebar When a strong edge repeats,
it gains even more strength.

are some strong alignments in place.
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We discourage beginning designers from centering

everything. A centered alignment has its place, but it has
to be done consciously—not because
o Drowse you can't think of ahything else. One
- [ - inveawet | problem with a centered alignment is
LO SOFTWARE; « Browse that it is weak—there’s an invisible line
| THe Basics) ¢ Archives down the middle, but the edges have
{O PROGRAMMING | [C SOFTWARE | no definition. And because it is s0

symwmetrical and balanced, it's very

© AFTER HOURS | [o THE BASICS !
calm and formal. Is that what you want™?

[ Tecnmical | O PROGRAMMING

———— § |n the right-hand example, you can
© AFTER HOURS; . sy ,

practically see the invisible line down
[ o Techacat | the side of the elements. lsn't that
invisible line stronger than the ohe going
down the center of the example on the
left side? The strength of that flush left
edge adds strength to the visual impression of the page.

Now that centered alignment in the left example actually
looks rather nice by itself, doesn't it? But it was on a
page where everything else was flush left, which made
this centered information look weak, which weakened the
whole page.
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On pages where there is lots of information to present, it is critical that
the layout follow some strict alignment guidelines. This is not just to make
it took prettier—it is for clearer communicatior. If a visitor's eye has to
wander all over the page trying to follow the flow of information, they're
going to miss something or get tired and go away. Glance over the two
examples above. Which one can you skim faster and still have a better
grasp of what’s available? Look at the information in the table cells at the
top of the pages—which page presents the information more clearly?

On the left-hand page, it looks like the person took a handful of data and
threw it at the page—there are no reasons for any of the items being
placed where they are. Don't do that. It doesn't take any more time to line
things up than to not line them up.




6 : BASIC DESIGN PRINCIPLES

FOR NON-DESIGNERS . 109

L

Margaux | Romanee Conti { Remoner
Petrus i Moutan Larour
Yogua i Henry layer Dujac
D'Yquem - Ca)ét:‘:zgg:dal Opus
Montelena Heitz Martha's Talbot
! Yistler 1) Prum Biondi-Santi
y : Taylor's ‘E Graham's Gaya
Margeux Romanee-Cond Ramonet
Ferrus Mouron Latour
T Vogue Henry Jayer Dujac
T'Yguem  Heitz Martha's Gpus
Gayn 15 Prum Talbot
Kistler Graham's Biondi-Santi
Taylor's Caymus Special Montelena
Selection

Turn the dang borders off,
In this exampie, the strong
edges of the alighed text can
create the visual separations
hecessary for the columns,
but not if the text is centered
and the baselines don't align.

Again, the result of cleaning
up the alignment is not just
that it looks better, but it
communicates better The
table is easier to read.

Pages with strong flush ieft
or flush right alignments
usually tocok more sophisti-
cated than pages where
there is a mixture of
alignments. The alignment
creates a unifying force.

MUSIC AND ART
GANTA FE FESTIVAL oF
ALUSICA ROMANTIC A

RAPHAEL ROSARITA T 933-1993
1TVALA FIESTA

&

Music and Ant
Santgi Fe Festivaj of
Musica Romantica

Raplael Rosarja
133 )

This is a very typical example of a web page--centered heading,
flush left body copy. The flush left elements are bumped up against

the left edge.

First of all, choose one alignment-—either center everything or
flush everything to the left.

Second, move elements away from the extreme left edge of
the web page. Raphael looks like he's about to fall off the page.

Third, dom't set default type in all caps. It's hard to read and it

looks dumb.

Fourth, don't italicize words that are in alt caps.

Fifth, get rid of the “Netscape Now” thing. It's totally superfluous
and only serves as junk on the page.

Sixth, see page 118 for a note about the contrast on this page.

[P—
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Proximity

The principle of proximity refers to the relationships that items develop
when they are close together, in close proximity. When two items are
close, they appear to have a relationship, to belong together. When items
are physically far from each other, they don’t have a relationship. Often
on web pages {as well as on printed pages), many items are orphaned
unnecessarily, and many other items have inappropriate relationships.

1t often happens on web pages that a headline or a subhead is far from the
text it belongs with. Sometimes a caption is far from the picture it describes;
sometimes a subhead is closer to the text above it than to the text below it.
Be conscious of the space between elements. Group items together that

belong together.

Open your eyes to the relationships on the screen: squint your eyes and
see what elements on the page seem to have connections because of the

spatial arrangements. Are they appropriate connections? If not, fix them.

=l Notice the headlines in the -
| example to the left. They're:
Hi not only far away from their -
respective paragraphs, but -
there is. the same amount of
space above the headlines as-
‘there is befow it. Because of .-
all the space, each headline . - -
and.each paragraph appear
as separate elements. Every
headline should be close to:
what it is related to.
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Count how many times your
eye has to jump from one
element to another on this
page. About twelve times?
When elements are separated
by space, they become
visually disconnected from
each other. That's one of the
reasons you should NEVER
hit two Returns between
paragraphs—it creates too
much separation between
items that belong together,
as you can see on this page.

When items that belong
together are grouped closer
together, the information is
much more organized and
easier to read, The visual
spaces create a hierarchy

of information.

The individual groups of
information are still separated
by space, but the space is
organized and has a purpose—
it'’s not random space that is
breaking elements apart that
should be together.

So what is it that maintains  Notice how and why the different pieces
the unified structure of the  of information have been grouped. Notice
piece, if elements are  how the elements are aligned. Notice

separated by space? how the spacing arrangements provide
Alighment. Those ihvisible  visual clues as to the meahning and
lines connect the various  importance of different pieces of infor-

parts of the page. mation. If this page was set in ancther
tanguage, you would still know what each

piece of text referred to because of the
spacing.

11
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aNet Nepa valley  tapoiist _Featutts. Tntarnet.
The Napa Valley

NapaNet has a
lovely, clean site. The
desigher created a
great solution here
to the problem of
presenting a large
number of links.

Let's Just tweak
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We moved the head over
a bit to the left so now it
alighs with the body of links. Baewtien  Dmonter e speaiet »

And we moved the links St S e S A
closer to the headings they

The Napa Valley
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¥ syt 1 &
ar zre | § ﬁm*&uﬁumlml .

(Drar lnzo " ;"

. : M|mlm'hum—m,mlwgmﬁjm |

belong with (that's applying || == s e

I . MIM'M'MM%EWQJMEIME!;'M'&M 5

the principle of proximity). Swtisese  Comial butemre st g sty e

: Vieiters oot sl 28/ %daud T b Srreny 5

Tr‘nslalso allqws thg page to | mﬁﬁ% e i

t within 640 pixels wide so no S St Bt | e ooty Ve U an T e B [
one has to-scrolt sideways. @ T = — m =

How many separate elements do you see
on this page? Four? Each piece of text
onh the page looks like an unrelated piece
because of the distances between
elements. There isn't much unity.

 phiams and )
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Robin Williams and._

Jotn Toitey
Let's go one step further and strengthen the Chato Yt ,
. . . n var
alignment. There is already a nice, strong PR
. ) . Pt e oy s St reelr
line along the edge of the headline. Lets ST

take advantage of that and align the rest
of the body copy along that same line.

(How did we get just a little bit of space above :
“Chain-Yank Award” instead of a whole line space? We typed a period after
“sward” selected the period, colored it to match the background, and enlarged
its type size. The larger size forced more space above the whole line of text)
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Paragraph vs. Break

Often you can prevent a big gap between items that belong together by
using a Break instead of a Paragraph.

» The Paragraph code in HTML, <P>, automatically creates extra
space between the elements (between the lines of text, or between
a graphic and the text, etc.). :
In your web authoring software, ereate a Paragraph by hitting
Return or Enter.

» The Break code in HTML, <BR>, makes the line break at that point
where you enter it, but a Break does not create extra space.
In your web authoring software, create a Break by hitting Shift
Return or Shift Enter.

Different software packages might use different keystroke
combinations to make Breaks. The combination is always another
key added to Return or Enter: it might be Shift Return, Alt Return,
Option Return, Command Return, or Control Return. You can
either read the manual or experiment in your software,

As you learned earlier, certain formatting is paragraph specific meaning the
formatting applies to the entire paragraph, even if you select only one
character. All of the Headings, plus the default text (called Paragraph or
Normal), are paragraph specific. Indents, block quotes, and alignments
(flush eft; right, or centered) are also paragraph specific.

Now, the lines or objects separated by a Break are considered by the browser
software to be oite paragraplt, even though the lines break at various points,
The disadvantage of using a break, then, is that when you apply some-
thing like a Heading format, that Heading applies to the entire paragraph,
even if vou inserted several breaks within it.

For instance, you might want a headline above a paragraph of text, but
you want to use a Break instead of a Paragraph so the headline stays close
to its body copy. But then if you apply a Heading format to the headline,
the entire paragraph of body copy also takes on the Heading format.

The solution to keeping a headline close to its body copy: Use a Break, but
don’t apply a Heading format. Instead, select the headline and apply indi-
vidual formatting to il (as explained on page 52): make the size a little
larger, and make il bold and/or a different color (shown below, right).

How’s this Headline? How’s this Headline?

I'uged Shift Return efter the headline this time.
Hare is the body copy. 1 want the headline above to instesd of Return. Then 1 made the headline type
be closer to the bady capy. There is much too mwh  larger (+2}, bold, end changed its color. Now the
space between them now, and it's destiroving their headline and body copy have a nice, close
relationship. telationship.
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Repetition

The concept of repetition is that throughout a project you repeat certain

clements that tie all the disparate parts together. Each page in the web site

should look like it belongs to the same web site, the same company, the

same concept. Repetition makes this happen.

On a web sile, your navigation buttons are a repetitive element. Colors,
style, illustrations, format, layout, typography, and so on can all be part of
the repetition that unifies the entire site.

Besides unifying a web site, a repetilive {(consistent) navigation system
helps visitors get the most out of your site because they don’t have to
learn their way around again on every new page.

M

Notice the repetitive elements
within each individual page,

in addition to those that tie

all of the pages together
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So exactly what is it
that makes these
three pages look like
they belong together?
Theyre very simply
designed:

[ .

» A left-edge background
graphic makes the black
and red stripe

« Repetitive headlines
pick up the black
with a bit of red

- The black type has
red accents

« The layout format
is repeated on
each page

-~ The subheads and
visited links are the
same pale color

« The rules (lines) are repeated
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These three pages are all
part of the Kodak picture-
taking section of Kodak's site.
Each individual page is nicely
done (and there’s a lot of great
information), but there is no
continuity among the web
pages. It tooks like three
different designers were
in three different rooms
designing three different
pages without ever talking
to each other.

In this site, it's easy to see
the repetitive elements—
background, typeface,

link images, and colors.
Notice the nice, clean
alighments. Notice that the home page is an excellent
example of a page that looks great centered—why? Imagine that
same page in Times, all caps. Can you visualize the difference?
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Hey, do these three
pages look like they
belong together?

Why?

- The home page
graphics have been
adapted to apply t©
the rest of the pages.
{The separate graphic
elements that comprise
the rooftop are all the
same, so once the

. graphics downtoad on
the first page, the rest
of the pages come in
very guickiy)

« Certain elements recur
on every page in the
same place—what are
they?

« Although the window
area is the same oh
each page, the image.
inside of it is different:
(“unity with variety”).

» The plaster splotch
behind the headline is -
the same on every -
page, but the small
image next to it
changes. It's a
repetitive element,
but with a surprise.

- Besides the repetition,
also hotice the links
above the wall—there
is a clue that tells you
what page you are
currently viewing.

Repetition can be as simple as
repeating a color throughout
the page. In this example, the
color was picked up from the
sidebar and logo and repeated
in the heads and important
words on the page.
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So exactly what is it that
makes this very simpie layout
look so sophisticated and
elegant? Think about it for

a minute or two.

anoUT
pssIoN
PROGRAMS

FACULTY \heve progrenu [ ad OCAY
progresyve parmEnIF
RS

DI The thres dnunctve <h

STODENTS
LOCATION
PARTHIPATE

ONSACT guart!
“ z::‘:.u“mh\nmulh p MisSIoN

PROGRAMS

MSSCH e cem
for
eacuirr T e e e
corpormic L Creatve,
ADVISORS ) e tateractize.
H . CRIECTVES .
For one thing, there is Provide o pest secosdury

STUDENTS MEA S, Frofe mional basm 2t me A 2

very clear repetition, not
ust in the strong black bar i v
and logo, but in the stark T
and simple layout, the
rules, the spacing, and of
course in the colors. in this AROUT

site you can clearly see MISSION P
how the strong repetition PROGRAMS s swanwe s el 100 S ot
of elements has added a FaCUITY

. . .  Hspansc, wed
high level of profession- ADVISORS 1:*“2::"":’;1“:.;:',:‘;“:5;:3:‘3;;“'-*@
alism to the design SHIDENTS e e ot S8

desert wr
of 7,000 feer the gt 2
LOCATION e camrastint landscape YAst =&

suntty crmpeibiot-

wt trend 10 #ddl carnpusts

Also look at the clean g s
alignments. | guarantee \ == i e e
that if some of the text o A e

was centered and some :
fiush left, the pages would
not feel so strong.

Mlss,oN
The contrast is great, PROGRAys
starting with the logo itseif. Facuyr,
The black and white ABVisoRg
background is also FTobens
strong contrast. ;:cr“"""
The size of the logo teiare

CONtacy

in reiation to the rest
of the text is strong.

It takes a very self-assured
designher to recoghize and act
on the power of simplicity. Don’t
get fooled or intimidated by all
the hoopla and fancy moving
objects on the web. Many great
and powerful things are created
quietly and with grace.
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Contrast

contrast is what draws your eye into the page, it pulls you in. Contrasting
elements guide your eyes around the page, create a hierarchy of informa-
tion, and enable you to skim through the vast array of information and
pick out what you need.

The contrast might be type that is bolder, bigger, or a very different style.
It might be different colors, graphic signposts, or a spatial arrangement.
To be effective, contrast must be strong—don’t be a wimp. If two elements,
such as type, rules, graphics, cotor, texture, etc., are not the same, make them
very different—don‘t make them almost the same!

There are times when you don't want contrast on a page, most often when
you just want to present continuous text, as in a novel or some articles. In
that case, don't interrupt the reading process by throwing contrast into it,
including links. Links are a form of contrast by virtue of their color, their
underline, and their interruptive status. If you want people to sit and read
through an entire piece, then let the page be very bland and uninter-
rupted, let the readers’ eyes just start at the beginning and continue to the
end. Let the words simply communicate.

Create a focal point:

On any designed piece, whether it is on screen,. paper, or a package, there
must be a focal point. Something.must be the dominating force, and the
other elements follow a hierarchy from that point down. This focus is
created through contrast..

- When all of the type is the same size, as in this
heading, there is no hierarchy of importance. We
have trouble picking out the essential elements
. because every element is given the same priority.
"“"“m\':iﬁ:m;- If everything has the same priority, then nothing
¢ has priority. But SOMETHING should be the most

MUSIC AND ART
SANTAYE FESTIVAL or
AUSICA ROM ANTICA

1991

Music aad Are important. Contrast helps define what

ianlzl-t Fe Festival of is important.

Ausica Romantica When you glance at the first example,
what do you choose as the most
important element of all those words?
it’s difficult, isn't it—they all have the
same value because they all have the
same size. Your brain has to spend a .
moment to come up with a logical
answer.

493

By contrasting the size of the adjectives
and the name of the actual event, the
event becomes more important.

e ar———— . —r o 4 i i i e e e TR b ey 4
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in the example to the left, what is
the focal point? Eh, you say, there
are three focal points? But which
onhe appears to be the most
important of those three?

The sound buttons? Are the
buttons supposed to be the

most important element?

This page is a little confused
about its focal point. Something
needs to be the boss. Just a
couple of simple changes will
make a big difference.

oo Dok I it s Foue' 4 st . "WRANARSCE,
.mmm'um-mum-'m"“““"" educatié
“untth o 8 a4 Gytdva e b4
B Fparuring Be. Boosld

Netzscopa: llnr.lnr_ll_!!Lma_ltnum...ma B

;Ihe Doctor IsTn T
ot X3 iids (and the folks ®ho cars apout
Bealth rducation from a selEntne perpedms |

heHease irs heatth “edwsinment prodoct

T haTs mANT Approsch
enierteaining| Iearuring Br_ Denald fotden (o Loy CoUCatEs by

:dudus en invitiog Z-pace, 7o o g Al giN package =
R0y produced. 7-30ng nudio carmmite carned nar - B
wih » song, mld o= tie Ve all learned pur “A B, G5

Birougs mine rodust ieaches ur the “A.B, 05 of hesith and saisty - [
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[ s el Yith & song where Ir_Golden dirccls the
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©ross ganeralionel Isgrning exparicnce prine 12 the

Iay It Safi
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To provide contrast and
create a focal point:

« Take the logo out of its BT WAL 15 Loing saad At L projee
. Ve wers in the e and RY 4-year-old re;
confining box and make e e e
it LARGE, make it the “This 1 o great packee! | dort
focal point by virtue of S
I{_ bemg the biggest and Ll h song whore Dr Getden et s o o
first thing you see. it's s pamrm
such a great image-— f'{%:»:ﬁ B T e,
show it off!

“Thisis
1% 900 0f 1he 13t leaching ool for family bealth thal 've
s B fuosly ph iy cian

+ Reduce the size of the
sound buttons and put
them in an appropriate,
subordinate position.

- Get rid of the default gray background. Black text on a gray background
does not have enough contrast.

di T

And by the way:
+ Remove the boxes around the graphics. Strong alignments create their
own “containers” for holding elements. Boxes just add clutter.
» There’s a great alignment started—follow it!
 Paragraphs need space between them OR indents—not both!
+ Proximity! The name of each person should be close to their own quote.
- Repetition! Pull that great purple color into the rules and important text.

119
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Ch dear. Too much junk. Too much
clutter. What's the most important
element? What do you read first?
How does your eye flow through
the page? The beautiful illustra-
tion and the title get lost among
all the other things that call
attention to themselves.

» DigitalState _
Lateene’s Lodsure Sigirt Devoioper
._‘W_._.ﬁ———“—"___"—‘ —

*‘ vion prgeawron, b DigteiSet i prkdt e
. ]

Fasy Chair Nets improve communicaton bE:
people and through the

r NET

by BigitelSiate

Remove superfluous stuff like the
line with eyeballs and the grapes
(WHY are they there??). Find the
focal point and make everything
else subordinate—contrast in size,
placement, and color. Clean it up—
use alignment and proximity.

Also, see pages 286 and 287 for
important reasons why you shoutd NOT set your list of text links
as the first item on your page, and why—instead—you should
write a descriptive paragraph as the first text on the page.

Wlcome lo the orlina commsclion o
Tewsure planting and leisure products.
Explora our Member Home Pages Vhich
offur bargains and discounts for avery
corceivable type of leinme activity.

And don't puss our pev Saturday Night
Flagper section for movia revievs and
weekund speciel deals, Or fust brows
and shop, 1Eing your mm_;bmh&p
clout to scary groat bargeins.

A8t detangeocy oM, B 1DIEY project berween DigielState and Bsay Chatr HET

Af everything is given the same -
_value, then nothing is important, .

" nothing is the focal point.-Establish
-a hierarchy of information through
~contrast (combined with proximity). .
Pay attention to how your eye
flows through this page. Where
does it go first? Next? Are you
sure you've read everything on the
page? Does someone else follow
the same path you did?

Recrganize the elements into
logical groups defined by space
{proximity), give the important
elements the visual prominence
they deserve (contrast), and unify
the various elements by aligning
them. Do you find that your eye
now has a clearer path to follow?
Does somecne else follow the same
path? Also, reduce the “painting” so
it fits within the framework of a
browser window that’s 640 x 460,
Then the important information will make a nice visual presentation.

e ]
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Spell it right!

Yeah, we know, spelling isn't part of design. Neither is grammar. But both
bad spelling and bad grammar can destroy the professional effect of your
web site just as easily as can bad design. Many web authoring software
programs now have spell checkers. Whether your software does or doesn't,
have someone else look carefully at your work. Especially check the pieces
of type you have set as graphic elements because they are much more
difficult and time-consuming to correct later.

From producing so many books, we know too well how easily those dang
typos and accidentally misspelled words sneak in. And they hide until the
job is printed—somehow they sneak around on the page, avoiding
everyone's eyes, until 20,000 copies of the page are printed. There are
probably several typos hiding away in this book right at this very moment.
Fortunately, it is much easier to correct spelling and grammar on the web
than in print. So fix it. All it takes is one really dumb error or some really
poor grammar to blow your whole cover as a professional business. The
examples below were really and truly taken right off the web. We recreated
or disguised them so you can't tell who made them.

® MMidi Fies are mce if you have a control pemel for volume and if you ci.te the song Iit‘lF and
artist. If you don't, 1t will count against you, I like midis but I resent being forced

one with no way or controling the volume.

WY PICK /S?

We ae the web expaits which wil make
any ot You ¢
are making yous o

700 % ?QO?&'SE‘/OA«%L |

gett

Our guatanty is browse
ISR e
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Combine the principles

Even though simply applying any one of these principles will radically
improve the design of your web pages, you will generally find yourself
applying more than one principle, and probably all four. Even if you have
never had any graphic training, we guarantee you will see a marked
difference in your pages by simply using these four basic principles.

1. Here is a very typical web page: gray
background, headlines in alt caps and italic,

text running from one edge to the other, and a
mixture of alignments. Let’'s make it a little better

. i i i et

e
e R
..—.:..—u-u—g-‘._:'a_-{ o

2. First, align the

text. Get rid of
the caps. Get rd
of the italic. It
looks heater
already.

3. Add several
subheads so the
visitor can skim
the information

and find what

they need.
Add bold for
contrast.

4. Set the headlines closer to their body copy "i
(see page 113). Change the background to white ‘
for better contrast with the text.

5. Make a simple |
left-edge back- i -
ground (see page m:ﬂf :‘W&h
207). Pick up the ST
color in the edge | i
and repeat it in
the text. Change
the link color to
anything except
default blue.

AnDoversacy Agy

LIt o batrges

6. Make a graphic loge using
the colors in your color scheme.

7. Using the logo you made, create a
simple entry page. Can you see where
alignment, proximity, repetition, and
contrast were used in this one page?

e e e e e e M mr a4 = m e m mi W w L % m e e e w w W W e W wrE e e
- v o e e 4 e B immi re Ly e e Ay A W A We W v g e e o T o o o=t
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Watch for the following sorts of design concepts on the web. You might
want to save a bookmark or favorite of several of the worst pages you find
so you can use them in the quiz on the next page.

1 Go to ten different pages, chosen at random. How many of the pages
utilize strong atignments in the layout? How many have an arbitrary mix
of alignments? Which pages have more organized, clean presentations,
and why do they appear that way?

[ On every web page you look at from now on, notice how elements have
peen aligned. Spend a minute to put into words what the page looks like,
how it affects you. When viewing a messy page, think about how it might
look if things were aligned.

O On the next ten web pages you see, consciously note how the principle of
proximity affects your instant impression of the page and what it is trying
to communicate, both positively and negatively.

7 Choose three web pages that are oblivious to the principle of proximity.
Put into words how the lack of proximity disrupts the design layout, and
how it disrupts the communication process. Think of solutions and put
them into words. '

O Go to several large, corporate web sites. Try some museumns or art sites.
Poke around in the pages and put into words what the designers have
done, using repetitive elements, that unify all the pages of their sites.

If the designers didn’t do a very good job, put that into words also:
Why doesn’t the site appear unified? What could be done to make it
unified? Do you see why it is important to use repetition?

O So to five other web pages. You might want to close your eyes untit the
page is fully loaded, then notice whare your eye lands first, and where it
goes from there—it is probably following the contrasting elements. Do
these elements lead you in a fogical path through the information? Do
they establish a hierarchy of information that makes sense for the page?

O Find two pages where the contrasting elements disrupt the natural flow
of the page. What can be done to improve those pages?
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Do some suniﬁe redesignilng of two of yoxir own web pages. Open them in

your web authoring software. Print the pages as they are right now, then
print them again after you do some easy rearranging.

check the alignment. Remember, this doesn't mean everything

is afligned on one edge—you might have three columns, but they should

all be left-atigned (not two left-aligned and one centered, for instance), or
maybe they're all centered under a centered head, Just don't mix alighments.

Does everything on the page have some visual connection with something
else on the page? Can you draw a straight line from the edge of each item,
such as a biock of text, to the edge of another?

Group similur elements into closer proximity. Make sure headlines
are closer to their related body copy than to the text or graphics above them.

If a headtine is two lines, make sure the lines are close to each other.
Make sure captions are close to their photos.

Make sure subheads have more space above than below them.

Make sure there is enough space between elements that are not simitar.

Make sure the spatial arrangements provide a visitor with instant visual clues
as to the hierarchy of information.

Create repetitive elements. Especially if this page is part of

a larger site (which it probably is), create repetitive elements that wil let

a reader know instantly that this page is part of the complete site. The
repetition might be as simple as a color scheme, a consistent background
pattern, an arrangement of elements, graphic headlines, a navigation bar, etc.

Even if your entire web "site” is only one page, that page could prcbably use
some repetitive elements to unify the various pieces. Find scmething you're
using already, such as bullets, and make them interesting (but not big}
builets—those can be your repeating element.

create contrast in appropriate places. Avoid a flat, gray page.
Use a background that contrasts with the text and graphics.

if there isn't one already, establish a hierarchy of information so the reader
can easily skim to the section they need. Use contrast of size and weight
{holdness) to create the hierarchy. ,

Pick up a color from your cclor scheme and use it in headlines and
important words.
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