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Searches

Find a copy of Modeling High-Level Cognitive Processes by Richard P. Cooper. Determine its price including shipping and handling. Compare total prices for this from at least two sources.

Obtain what you think is unbiased information concerning “Conductive Keratoplasty.” Where “unbiased” is at least a non-profit clinic or a research lab – as opposed to a chain of franchises or some such.

Animee – locate the most recent English translation of the Nausicaa series. Preferably used and at a good price (including shipping, handling, and tax).

Gilbert Cockton – find information about his “Inspection Based Evaluations” method.

How many undergraduates are enrolled at Cal Poly? How many graduate students?

Procedure -- Tuesday

Each search should take about 20-min. If yours takes faster, I will ask you to do a second one.

I or my RA will calibrate you and record a digital VCR of your search.

After this, you will take the digital tape and rerecord it to VHS VCR in the lab.

Procedure – for Friday discussion

You will be doing an abbreviated protocol analysis of your tape. Use Excel, send me an excel file by email before noon on Friday. Download the Excel Workbook sample from the download page

Step 1 – segment the videotape by URL. For this analysis, create one line on the spreadsheet for each window visited. See sample

Step 2 – for each 15-sec segment, list the dominant action and the location where most of the POGs are (this will require judgment on your part as it is difficult to judge POGs this way). (Finding a VCR that lets you play the tape in slow-motion will be very useful here.)

Step 3 – Classify each POG segment as “search”, “reading”, “random,” or “staring”. Reading segments should be longer and more continuous than “search.” Search segments may be very jumpy – brief pauses on one section of the screen followed by a saccade to another segment. For reading the individual samples may be jumpy, but they should be jumping around within a relatively small area. You should gain a feel for this as you look at your eye movements. “Random” segments will be very brief pauses and rapid saccades over a wide area. “Staring” segments are those episodes when someone’s POG is fixated on a non-verbal icon or a blank field. Feel free to invent finer categories – just be sure to define them. Remember that for each 15-sec segment you are trying to characterize the dominant process. To do this you may need to consider the segments that come immediately before and after the segment you are currently trying to classify.

Step 4 – Try to come up with a vocabulary that enables you to classify the “user experience” on each webpage. An “information” page may be characterized by relatively little search and much reading. A “link” page may be characterized by jumps between links (as in the google search page), brief pauses for reading, more jumps, and finally a click. A “deadend” page may be characterized by many alternately episodes of saccades and reading followed by the use of the back button. A “confused” page may look like a deadend page except that eventually the user clicks on a link.

For some pages you may note that the user looks at an area several or many times before they eventually go to that part of the screen and click on it. How would you characterize this? There may be several types of these episodes. In a “focused” type they may spend a lot of time looking at the icons and text within an area. In a non-focused type they may alternate looks at one area with looks at another area.

Step 5 – Based on time on page, number of different segments examined, and eventual action – derive some sort of assessment of quality of the “user experience” for each page. Although you should use quantitative data in making this assessment, the end result will (most likely) be more qualitative. 

Step 6 – submit a bill to the client for accessing the search. Remember that you have performed a high-level, quicky assessment of the webpage, more as a pre-study than as a thorough evaluation. Your typical charge is $500 per hour with a $1,500 minimum. You might want to include an estimate for the time, charge, and other searches that you would evaluate in a full-blown usability evaluation of their website.

Step 7 – check your work, revise as needed, and send the entire spreadsheet to me via email by noon on Friday. We will discuss all of this then.

